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The panel is concerned with Cross Sector Social Interactions in creative places (to which we will refer 
to in this proposal as C-CSSI). We define “creative places” in a loose and open sense: places and 
shared-spaces where unexpected fruitful encounters occur between various sectors, one of which at 
least being creative. It includes third places as defined by Oldenburg (1999), creative collectives, co-
working spaces, festivals, agora but also (at a more macro level) creative cities, creative clusters or 
districts, creative eco-systems… Such places are at the core of the so-called “creative 
economy” (Howkins, 2001), made of not only the Cultural and Creative Industries (DCMS 1998, 
2001) but also, increasingly, of “creativity-enriched” industries (The Work Foundation, 2007) with the 
use of creative talent for commercial purposes (Nesta, 2013). Cross sector social interactions in such 
places (or C-CSSI) are a key factor in the development of a -yet to be invented- model of a sustainable 
socio-economic development that better connects CCIs and creation at large to other sectors of the 
economy (public, non-profit and business).  The ways in which C-CSSI enable porosity between 
different sectors or produce social, economic or political impact still remain to be understood and 
questioned, especially because of the inevitable tensions they create.  

At a regional and local level, the governance of the ‘cultural economy’ (Pratt, 2015) consists usually in 
clustering cultural and creative activities and encouraging cross-innovation and ‘creative 
spillovers’ (KEA, 2015). However geographically co-locating activities in a cluster without actively 
developing and curating cross-sector social interactions/partnerships might limit economic results and 
social impact. The rise of co-working spaces and other third places, regarded as "serendipity 
accelerators" (Moriset, 2014), is supported by local authorities and business organisations in order to 
create the conditions for more cross-sectors encounters. 
Whilst creative cities (Bianchini and Landry, 1995), artistic cities (Currid 2008) and urban creative 
clusters have received much attention (Evans, 2009; Communian, 2010), the issue of (re)developing 
rural, peripheral, neglected or disadvantaged areas through creative activities remains less explored 
(Harvey et al, 2012). We need to study the ‘tales from the margins’ (Gibson, 2010). Does peripherality 
always need to be mitigating (Grabher, 2018)?  

As Thomas et  al. (2013) find, the rural creative economy consists of a mix of craft-based and 
traditional local culture (both material and symbolic) and new creative industries. Creation and culture 
express collective identities related to place and its specificities. Simultaneously and paradoxically, 
through technology, creative practitioners extend their ‘reach’ working across broader geographies and 
sectors and participating to a more global culture. The inclusion of sub-, marginal or underground 
cultures in global creative networks raises questions. 
The panel aims at questioning such tensions and investigates the following issues, among others: 

• The call for ‘creative’ Cross Sector Social Interactions, or CSSI in creative places, is based on 
the social and networked environmental character of creativity (Florida 2002:34) where 
creativity is conceived as distributed knowledge and collective intelligence (Peters, 2009) and 
a function of the number and quality of network connections (Anderson et al, 2012). However 
the individualistic and inspirational definition of creativity is still at work and impacts the 
possibility of a shared definition of creativity between the various partners and places: the 
perception and definition of creation, the related creative processes and even the notion of 
network connection may not be the same from one place to another. How to ground C-CSSI in 
a shared notion of creation and creativity? 
Re-placement:  

• Creative eco-systems and cross sectors interactions supposedly help to develop specific 
places’ identities and attractiveness. However, the globalisation of networks and their 



interconnections could lead to a cultural and creative uniformity. How to create C-CSSIs 
without denaturing or replacing the local, especially in distant, marginal, peripheral, neglected 
regions? Do C-CSSI integrate marginal, underground partners together with more mainstream 
ones? and if so, how and with what kind of results? 

• Temporary clusters like festivals can be thought of as (re)configurations of time, community, 
and conscience. However, these temporary clusters that are increasingly central to the 
economy of creative places as moments of liberating connection also reinforce 
institutionalized order (Toraldo, 2017). How to conciliate in cross sectors social interactions 
the liberating reconfiguring and normative dimensions? 
Displacement:  

• Local C-CSSI obviously depend on the specificities of the place. Two issues thus appear: How 
does the place and local culture (social cultural habits) inform, limit, define the partnership 
conceptions and development? Is there a possibility for the transfer of C-CSSI (processes, 
actors, objectives…) from one place to another? 

• Culture, creation and art are generally recognised as border pushers: does it mean that 
creativity is about leaving a place for another, deconstructing the place, transgressing 
frontiers? Is there an intrinsic relation between C-CSSI and dis-placement or between C-CSSI 
and place as liminal ‘‘betwixt and between’ spaces (Turner, 1974)? Is there room for C-CSSI 
within what Augé (2009) calls “non-lieux” (non-places) i.e. (collective) transitional places like 
airports, lobbies, railway stations, streets ? 

Misplacement: 

• C- CSSI and cross-border networks within which creative clusters operate, demand for actors 
to recognise that their own sector or network cannot bring a solution on its own. They need to 
accept to be misplaced. However, it is difficult to stay in this questioning state of mind, be for 
individuals or for sectors. Therefore, the question remains, how to initiate, foster and maintain 
C-CSSI on the long-term? 

 

This panel would welcome papers that address any of the above themes. We welcome interdisciplinary 
perspectives on the topic of art - business partnership and cultural territorial development.  

Articles can be of both qualitative and quantitative nature, deductive/inductive or abductive types of 
research, e.g. case studies (multiple or single), network analysis, interaction analysis, engagement 
studies, sponsorship and funding evaluations, survey based analysis of feedback from CCSSI 
participants, ethnography (including audio-visual and virtual ethnography), sentiment analysis of 
affective practices, interaction and engagement within networks, analysis of oral histories, etc. We 
welcome propositions made by pairs of artists and researchers. 
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